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Advent of Mobile Banking in Emerging Markets

The emergence of next generation telecommunication
systems together with the persistent innovation in
mobile phone services is revolutionizing the global
banking and finance sector. Mobiles phone services
offer new prospects for banks to provide added
convenience to their existing customers especially in
developed countries, and reach a large population of
unbanked customers in emerging markets. Telecom
operators, at the same time, have started offering
mobile financial services in collaboration with Banks.

Mobile banking is designed to meet the need of
customers and to make life easier in the day-to-day
business. In the SAMENA region and Africa, where
general figures suggest that less than 10 percent of
the population have access to bank account and more
than 60 percent have a mobile phones. This signify
a good opportunity for cellular operators in the
region to promote mobile financial services including
m-payment services, mobile money transfers, utility
bill payments and other day-to-day financial services.
This will result in convenience for masses as well as
additional new revenue streams for the telecom
operators. Emerging markets seems to have a great
affinity for mobile banking and allied services. Mobile
payment service is evolving in the SAMENA region,
particularly within the Middle East where mobile
phone users have started using mobile phone as a
source of payments.

This convergence, however, is resulting in certain
challenges for the operators’ community in the
emerging markets, for they are new to the mobile
financial industry as well as the lack of special
regulatory frameworks. The Internet has changed the
way we search for information and shop for products.
This has transformed many Industries ranging from
music, travel, advertising and retail. Now mobile
technology is poised to have an even more far-
reaching effect on the banking and payment industry

across the world. By 2015, over 900 million users are
anticipated to transact 1 trillion USD in the global
mobile payment market. Due to significant country-
specific differences in banking regulations, income
distribution, customer needs, and mobile usage, this
revolution is going to be complex as multiple players
jostle for position. While any bank or new player will
need to examine its own country or market in detail,
some common ideas are evolving in the developed
and emerging markets.

Mobile operators worldwide are looking for ways to
establish themselves in the mobile finance segment,
that to date has been largely dominated by financial
institutions. According to a survey by Accenture,
consumers in Asia are the most enthusiastic about
mobile financial services. Overall, 69 percent of survey
respondents in Asia indicated they favored using
mobile phones for most payments. Similarly, Africa
has been one of the most active markets of mobile
banking and payment offerings, taking advantage of
the lack of banking and Internet infrastructure and
high penetration of mobile services.

Mobile phone service is transforming the banking and
payment industry by providing added convenience to
existing bank customers in developed markets, and
by offering new services to the unbanked masses in
emerging markets. Within the SAMENA region, so far,
the notion of mobile banking has proved to be an
attracted service, for several new players ranging from
telecom operators, startup-ups, banks, and start-ups
to technology & infrastructure vendors, as well as
other stakeholders of the value chain, each trying to
succeed in this new world.

Yours truly,

Bocar A. BA
Chief Executive Officer
SAMENA Telecommunications Council
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Exclusive Interview

OPERATOR LEADER'S VISION

Marwan Hayek took the helm of Alfa, the first Lebanese mobile operator managed by Orascom
Telecom, as its Chairman and CEQO, since the beginning of 2010.

Marwan Hayek is an experienced telecom executive with more than 18 years of field and operations

experience. Mr. Hayek started his career with France Telecom in Lebanon — Cellis, known currently

as Alfa, where he was part of the initial team that built the first GSM network in Lebanon, before

joining later on the Orascom Telecom Holding family back in 1999. Since 1999, Hayek has held

several assignments within the Orascom Telecom Group's subsidiaries and its Holding, the latest

before his current appointment was in September 2007, where he joined Mobinil - Egypt that has more than 30 million
subscribers, as VP Technology in charge of both network and IT infrastructure. With the winning of the Management
agreement of Alfa by Orascom Telecom, in February 2009, and in addition to his position at Mobinil, Hayek was appointed
on the Board of MIC1-Lebanon and Orascom Telecom Lebanon. Prior to Mobinil, Hayek was the CTO of Mobilink-Pakistan
(an Orascom Telecom subsidiary) since June 2003. Mr. Hayek holds a Master’s degree in Telecommunications and Electrical
Engineering from the “Faculte Polytechnique de Mons" in Belgium. He had attended and participated in several technical,
IT and Management trainings including but not limited to CCL, MEIRC, HEC, INSEAD, MIT & Harvard. In June 2011, Mr.
Hayek was awarded the "Pan Arab Telecommunications Man of the Year” title by the Pan Arab Web Awards academy for
his contributions to the telecom sector’s development in Lebanon and the Arab region. Mr. Hayek has also received the
"Visionary Entrepreneur Award” at the Business Forum 2012 and in the same year he has been awarded the "Golden Order
of Merit for Leadership” from the Arab Administrative Development Organization (ARADO) and Tatweej Academy in honor
of his achievements in the sector.
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Q. Inthe regional market, what are
in your opinion the key Value Added
Services (VASs) that are driving the
bandwidth demand and which major
services are significant for generating
revenue streams?

A. Social networks are the main drivers for data
uptake. Facebook, Whatsapp, YouTube, Instagram, Twitter,
Snapchat, and other sites, are the main reason that drive
mobile users to subscribe to data. Operators should design
offers in partnership with leading OTT players or alone for
"very local” applications/content to leverage this trend in
consumers usage and increase their revenues. Cloud services
and Operator billing are other examples of services that
constitute new streams of revenues for mobile operators
if implemented in collaboration with successful partners
(solution providers for cloud services and merchant and
aggregators for operator billing).

Q. How has mobile consumption
changed in Lebanon over the years
and what products and services have
you tailored to keep up with the
pace?

A. Lebanon is no exception to the worldwide trend
in mobile consumption. Users' behaviors is changing and
evolving in the same way in most parts of the globe; voice,
that was (and still is) the main driver to our business, is
steadily losing ground to the benefit of data usage in all
its forms (internet browsing, social networking, chatting,
Machine 2 Machine, etc...). The chart below shows the SMS
trend over the past 2 years until Nov 2013 which shows a
clear declining trend favoring other chatting applications.

Today, 70% of the time we spend using our phone, is for
gaming, applications, messaging, browsing the internet, etc.
while 30% only is dedicated to voice.

To respond to the growing need for data over mobile, we
have created data plans that allow users to stay connected
on the go; this involves data plans that answer the needs
of all segments whether individuals or corporations,
starting with offerings from 100MB to 7GB (3G+ Mobile
internet bundles) and reaching 100GB with 4G-LTE bundles.
We are also focusing on making Alfa part of the current
revolution in the telecommunication environment and

Exclusive Interview

cross-technology convergence; we have developed and
developing partnerships with OTT players as mentioned
before, in addition to mobile payments, M2M, and operator
billing among others, are part of this endeavor.

Q. 2013 was a busy year for Alfa.
How do evaluate it?

A. Despite political and economic instability in
the country and in the region, which eventually reflect
on Lebanon, and translate in a decrease in usage and a
decrease in sales, we managed to grow our top lines and
our customer base to over 1.85 million subscribers today. As
a comparison, Alfa had 0.6 million subscribers in 2009, when
we as Orascom Telecom, Media and Technology took over
the management of the network on behalf of the Lebanese
government.

Alfa’'s operations have been centered on innovation over
the past years. Our leadership in launching data services,
first 3G+ back in October 2011 and 4G LTE on dongles and
tablets in May 2013 and then on mobile handsets with voice
capability in August 2013, helped in boosting revenues and
data users’ penetration reaching more than 50% of our
customer base. Data subscribers stand today at one million,
a five times surge since 3G+ was launched.

In 2013, we launched 17 services catering for youth, security
forces, data users and others. The launch of LTE did put Alfa
among the leading operators in the region; however the
uptake and penetration is still limited due to the scarcity of
4G enabled handsets in the market. Partnering with leading
OTT players such as “Whatsapp” was a huge success where
the uptake in one month was double our forecast for year
one of launch.

We have also further extended our network coverage and
outreach. Today, we have more than 1200 2G physical sites
covering 99% of Lebanon's populated areas. Moreover, we
were able to install around 1050 3G+ sites to date since
end of 2011, and we have strengthened the 3G+ indoor
coverage by deploying a complete 900MHz layer. 4G LTE
deployment is also taking place in parallel to cover around
40% of the population in 2014.

To share with you some numbers, mobile penetration in
Lebanon stands at around 90% today, whereas in many
countries of the region it is reaching 120% to 150%. This
shows that there is still room for growth in the Lebanese
market.

Finally, I would like to mention that in addition to our role
in bringing telecommunication services, we are very active
in the Corporate Social Responsibility field. In 2013, we
have deepened our CSR commitment and through working
with independent NGOs, we further extended our support
for children and people with special needs, and have
launched several initiatives as part of our CSR Program
"Alfa 4-life,” that aim at helping their integration in society
as active citizens. We take pride in being selected for first
time in Lebanon as the “CSR Company” of the year 2013,
by London’s New Economy magazine in a list that had top
companies worldwide selected as winners.

SAMENA TRENDS » Volume 05 b Issue 01 b Jan 2014 »
www.samenacouncil.org




Q.  Could you kindly give us some
details on your 4G LTE deployment
in Lebanon and the different 4G LTE
offerings you have in the market?

A. We have embarked on an aggressive 4G LTE
deployment plan and we are constantly expanding our
network coverage. Today, our 4G LTE network covers 40%
of the population in the country. So far, we have installed
more than 200 4G LTE sites operating in both 800MHz and
1800MHz bands. These sites cover the capital Beirut, Greater
Beirut, and main cities including: Tripoli, Jounieh, Saida, Tyre,
Aley, Batroun, Zahleh, and part of Kesserwan region (Faraya
Fagra)., etc...

4G LTE speeds currently achieved in the local market reach
up to 30-40 Mbps, a huge leap in the Lebanese market
compared to two years ago.

Below you may find the latest 4G LTE coverage map until
today:

It is worth mentioning that our data plans are technology
agnostic and operate indifferently on 3G+ or LTE, in other
words every data subscriber to Alfa’'s network is a potential
LTE user; these plans range from 750 MB to 100 GB that can
be used through mobile internet (i.e. on handsets) or mobile
broadband (tablets, dongles, routers). We also have other
lower plans in terms of size, but those are exclusive to 3G.

Exclusive Interview

Q.  What is the vision of Alfa and
how are the company’s different
operations, business units, services
and customer relations aligned in that
regard?

A. As a leading mobile operator in Lebanon, we are
committed to always remain a step ahead in everything we
do. We are much focused on technology innovation and
we have been, as I mentioned before, the first operator in
Lebanon to take the network from 2G then 3G+ then to 4G
LTE while partnering with the best in class telecom suppliers
such as Ericsson and NSN.

We believe in our resources and seek to offer a dynamic
work environment for our employees, where they can excel
and are inspired to give the best they can. In that regard,
I would like to point out to the fact that we have recently
become the first corporation in Lebanon to partner with
INSEAD leading academic institution for a program in
Lebanon that focused on innovation and leadership.

We do also believe in the active role women can play in
driving social change. To share with you some numbers,
today, women constitute around 45% of the workforce in
Alfa, and they hold top and managerial positions.
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Furthermore, I'd like to mention that we are very committed
towards our society and our goal is to Install Alfa as THE
example of a socially responsible Corporate Citizen through
all the CSR initiatives we undertake as part of our CSR
program "Alfa 4-Life” that aim at supporting people with
special needs. Iwould like to take as an example the success
story of Ali Tlais, a young Lebanese artist with autism
from the Lebanese Autism Society whom we have been
supporting since 2010. We are proud to have believed in
Ali's talent and accompanied him throughout his artistic
journey, nurturing, educating and exposing his artworks to
the world in national and international exhibitions. Today,
Ali has a proven record as an international artist and he is
a real example of an autistic artist able to sustain himself,
his family as well as the NGO that supports him. He is now
considered an ambassador of his association. He became
a success story, not only on the financial level, but on the
personal level as well.

Q. Would you please share with us
some insights and trends specific to
the Lebanese telecom sector and its
customers?

A. Lebanese customers are hungry for technology;
they rely Lebanese customers are hungry for technology;
they rely on it more and more, data usage and consumption
on the fixed and mobile networks are the proof to that. We
went from a total data traffic of 98 TB in Dec 2012 to 203 TB
the same month in 2013! The penetration of smartphones
of our network is equivalent to the one witnessed in the US
at 60%. People want more applications and more services
and most importantly lower prices. The Lebanese consumer
is very picky and very demanding when it comes to quality
of services.

Q.  With the ever-rising mobile
banking demand, what steps should
be taken to tackle this challenge?
How do you look at the significance
of mobile banking in SAMENA
region? How telecom operators can
embark on this opportunity?

A. Mobile banking is a broad topic that has been on
every operator’s strategic plan and roadmap for the last ten
years, however very few launches have been successful. Each
country or region has its own hurdles. In Lebanon, mainly
the regulations are not updated and hence any activity in
relation to financial transaction should be under the control
and ownership of regulated financial institutions such as
banks. Partnering with banks solves the regulatory issue,
however another barrier lies in the technology to be used
such as NFC. Also, partnering with banks means fees for any
mobile banking service will be high and that the unbanked
portion of the population will be hardly reached. Despite all
the above, mobile operators should still see the potential of
mobile banking services and keep looking at designing and
implementing features and services that answer customers'
needs and make all stakeholders winners.

Exclusive Interview

Q.  How do you see the future of
the Lebanon telecom and ICT sector
for the next 5 years?

A. The average customer behavior and usage
(relatively to the level of pricing and so on..) is very
promising when compared to neighboring countries; we
believe that Lebanon can quickly take back the leadership
position in the region and regain its regional 'showcase’
status if the appropriate regulatory and competitive
conditions are provided. Nevertheless, it is important to
note that we have achieved a huge leap in Lebanon esp.
when it comes to internet speeds offered to data users. I
would like to point out to the fact that this development has
been highlighted by the International Telecommunications
Union (ITU) in one of its latest reports, where it has put
Lebanon in 52nd position among 157 countries worldwide
on the 2012 ICT Development Index (IDI) index stating that
we are the country with the highest improvement on this
index (IDI).

We do consider this as a milestone for the local telecom
sector, that was the fruit of all the efforts and investments put
on the network over the past two years under the guidance
and tight supervision of Ministry of Telecommunications.
We plan to keep this momentum ongoing; we have many
helping factors: investments are available and the Ministry
of Telecom in Lebanon is strongly willing to develop the
sector, there is room for growth in the local market, there
is abundance of talents and skilled resources, and we have
the needed technologies and speeds that will allow for
more innovation and creativity. In brief, we can say that the
Lebanese mobile sector is on the right track and should be
in the top seats in the next few years.

Q.  Finally, we would like to
welcome to SAMENA Council as first
operator joining our Council from
Lebanon. How do you think being a
member in SAMENA will benefit your
organization?

A. We are excited to have joined SAMENA
Telecommunications Council as first operator from Lebanon.
Being a member in SAMENA, is an interesting and enriching
opportunity for us that will allow us to share growth and
development across operators within the SAMENA region
as well as further enhance our mutual cooperation. We are
looking forward to this partnership.
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Regional Performance

Mobile Banking and Related Financial Services - Users (Millions)

Research Note: While banks and telcos contemplate mobile banking as an added but important revenue source, governments wants to
use mobile banking as a tool to reduce the number of unbanked masses. Mobile banking is a global phenomenon with a number of coun-
tries in the SAMENA region witnessing substantial growth in terms of users of mobile banking and related financial services.

Mobile banking in particular is gaining popularity as financial institutions add innovative features to their digital platforms. Within the
SAMENA region, the growing number of smart phone users tends to be one of the key enabler of mobile banking and is definitely a key
revenue generator for telcos, as well as banks.

Nonetheless, mobile banking in the developing markets still needs to reach its critical mass before generating significant revenues. Indus-
try experts believe we believe there are several opportunities to accelerate revenue generation by extending the service offering such as
Card payment or e-commerce.

Data Source: BERG Insight, SAMENA Telecommunications Council
Image Source: SAMENA Telecommunications Council
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MEMBERS NEWS

Huawei strengthens Middle East
consumer business with Senior

Executive Appointment

Already one of the world’s top three smartphone vendors,
Huawei—a leading global information and communications
technology (ICT) solutions provider—has announced plans
to enhance its regional presence in the consumer electronics
market through the appointment of Mr. Sandeep Saihgal as
Vice President - Middle East of Huawei's consumer business
group, Huawei Device. In his new role, Saihgal is responsible
for driving Huawei's go-to market strategy across the
Middle East while expanding the brand’s footprint into
emerging markets. Working closely with Huawei’s existing
management team, Saihgal is also tasked with promoting
regional alliances with key retail and distribution channel
partners, as well as overall product marketing aimed at
driving brand recognition for Huawei across all channels in
the region.

A seasoned industry professional, Saihgal brings nearly
20 years of hands-on experience to Huawei primarily in
the consumer electronics and ICT domain. Before joining
Huawei, Saihgal served as the VP and Managing Director
Middle East for Research in Motion (Blackberry).

In the Middle East, Huawei has made significant strides over
the last year by also forging strategic alliances with leading
telecom operators and distribution partners in UAE, Saudi
Arabia, Kuwait and Oman, underscoring the company’s drive
to increasing its overall visibility in the consumer space.

Members Updates

Batelco and Huawei sign MoU at

Bahrain International Airshow

Batelco, the Kingdom'’s leading integrated communications
services provider and the official sponsor of Bahrain
International Airshow (BIAS) 2014 and Huawei, a leading
global information and communications technology
solutions provider, have signed an MoU (Memorandum of
Understanding) on the sidelines of BIAS 2014.

Batelco Chairman Shaikh Hamad bin Abdulla Al Khalifa and
Huawei VP Middle East Mr. Huang Ji signed the MoU which
involves the delivery of 4G for Batelco's subsidiary SURE
Telecom in Guernsey, Jersey and the Isle of Man. This MOU
is a follow up with an agreement signed by Shaikh Hamad
and Huawei Middle East President Mr. Shi Yaohong, during
the Bahrain-China Business Forum held recently in Beijing,
China.

Under the agreement, Huawei will deliver and integrate 4G
LTE base stations into SURE's network. The delivery of 4G
will provide SURE's customers a superior mobile and fixed
broadband experience, allowing them access to the world’s
most advanced broadband technology.

Shaikh Hamad said that Batelco very much appreciates the
role that Huawei, as a leading communications technology
solutions provider, plays in supporting the delivery of
services for Batelco's customers, and the two companies
now deepen their strategic alliance in developing future
projects within Bahrain and across the globe.

SAMENA TRENDS » Volume 05 » Issue 01 » Jan 2014 »

www.samenacouncil.org



10

Etisalat receives Customer Care
Excellence Award from Middle East
Excellence Awards Institute

Etisalat received the prestigious ICT Development
Customer Care Excellence Award during the 8th Middle
East Government and Business Customer Care Excellence
Awards for the second consecutive year from Middle
East Excellence Awards Institute. The UAE's leading
telecommunications service provider won the award for
playing an extraordinary role in promoting enhanced smart
customer service excellence in a competitive region. Hassan
Hussein, Vice President, Customer Care, Etisalat UAE,
received the award at a ceremony held in Burj Al Arab Hotel,
Dubai, in the presence of several government officials,
businessmen and representatives of economic institutions.
The award ceremony brought an end to the 12th GCC
Smart Government and Business Customer Care Excellence
Conference being held in Dubai yesterday. The telecom
operator has previously won this award for its customer
care excellence. Etisalat is an innovative pacesetter in the
adoption of new technologies through its strategic vision
and unwavering support to government initiatives. The
awards highlight, acknowledge and celebrate outstanding
achievements in customer care service among regional
government and business organizations in the Middle East.

Huawei global sales revenue
estimated to climb 11.6 percent in
2013 up to US$39.4 Billion

Huawei, a leading global information and communications
technology (ICT) solutions provider, has announced
its unaudited financial results for 2013 which indicate
continued strong growth and sales momentum worldwide.
Huawei's Chief Financial Officer Ms. Cathy Meng revealed
that global sales revenue are estimated to reach between
US$39.22 billion - US$39.44 billion in 2013, an increase of
approximately 11.6 percentyear-on-year in dollar equivalent.
Ms. Meng also announced that Huawei’s operating profit for
2013 is expected to be in the range $4.7 billion to $4.83
billion, with cash flow from operating activities and the
company’s asset to liability ratio remaining stable.

PTCL introduces EVO Tab offer

Pakistan Telecommunication Company Limited (PTCL), the
largest Information Communications Technology service
provider in Pakistan, has introduced ten months free internet
offer with every new EVO Tab device, enabling customers
to experience the high-speed wireless broadband internet.
PTCL EVO Tab comes with an upgraded Android 4.0.1
operating system, Dual Core 1.2 GHz processor and 1GB
RAM offering great value for money, allowing customers
to get the most out of their multimedia content on-the-
go. With the largest data network in addition to widest
coverage, PTCL broadband is empowering people across
Pakistan to reach out to the world, enabling convenient
access to knowledge and information nationwide. EVO Tab
supports 3G EvDO and Wi-Fi for un-interrupted ‘On-the-
Go' connectivity, CDMA 1X for voice and SMS, and has a
high capacity battery for up to 6 hours usage and 20 hours
standby time.

Members Updates

Etihad Etisalat announces its annual
consolidated financial results for the
period ending on 31-12-2013

Revenues for the (12 months) period ended 31/12/2013
recorded 25,191 million riyals compared to 23,585 million
riyals for the same period of the previous year, an increase
of 7 percent. The revenues of the fourth quarter of 2013
amounted to 7,204 million riyals compared to 6,433 million
riyals for the previous quarter, an increase of 12%, and
compared to 6,755 million riyals for the fourth quarter of
the previous year, an increase of 7%. The gross profit margin
increased during the twelve months period to 51%, an
increase that can be attributable to the improved quality
and mix of revenues.

Revenues from business sector increased during the twelve-
month period by 23% compared to the corresponding
period of the previous year, backed by a remarkable rise
in the revenues of Hosting and Managed Services, which
constitute an integral part of the integrated ICT solutions; in
addition to the increase in revenues from transmission and
interconnection links.

Etisalat customers redeem AED 200
Million in points through rewards
program

Over AED 200 million worth of reward points have been
redeemed by members of the Etisalat Rewards program since
its inception in 2008. Currently, Etisalat Rewards program
has over 1.23 million registered services subscribed to. With
over 750,000 members registered for the program, it is the
UAE's largest loyalty program in terms of member base.
The program rewards its members on their total relationship
with Etisalat by connecting all their accounts, thus earning
points on all Etisalat services they use including Wasel
prepaid, postpaid, landline and eLife.

Etisalat, the leading telecom operator in the UAE, launched
the country’s first telecom rewards program five years ago.
Points can be redeemed against a host of services including
free talk time, online shopping, Etihad Guest miles, and
daily deals for travel and other benefits. Partnerships with
75 brands, and 2 banks offering six co-branded credit cards,
ensure that customers enjoy benefits across several service
providers and earn reward points with partners. Another
unique benefit for customers is the ability to buy individual
and family insurance products through Etisalat's partnership
with Union Insurance.

STC offers its customers faster
Internet with the QUICKnet MyFi 4G

device.

STC now offers its customers the QUICKnet MyFi 4G device
with a prepaid data SIM card and unlimited Internet for 3
months for only SR 750.

The QUICKnet MyFi device stands out with its small size
and light weight, which makes it easy to carry around, with
dual 4G network frequency support (1800 and 2300). In
addition to providing high Internet speeds of up to 100
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Mbps, the device can connect up to ten devices via Wifi and
also features an OLED screen. QUICKnet MyFi supports the
Windows and Mac operating systems as well as all mobile
data transfer technologies, such as GSM & LTE, DC-HSPA,
HSDPA, UTMS, EDGE and GPRS.

To meet the interests and needs of its customers, STC
continuously designs services that offer customers a wide
range of choices. Providing a wide coverage and vast
infrastructure, STC aims to maintain its leadership by always
offering the latest technologies. And so, it recently launched
the advanced 4G LTE service for the first time in the Middle
East and North Africa.

Now customers can play a whole album in the background
as they get on with their busy lives — but unlike other audio
streaming services it is advert-free and included in the price
of their TV subscription.Alex Green, director of BT TV, said:
“We are really excited to have signed this contract with
Universal Music and we are hopeful we can sign other deals
with more labels in the near future. The enhanced Music
offering is part of BT TV's recent efforts to ramp up its overall
proposition. Last month the company announced new HD
and Kids channels available over Infinity. BT also announced
a deal with Curzon Home Cinema that allows customers to
watch lots of films much earlier than usual, at the same time
as their cinema release.

More than 500kg lost by du
employees during Biggest Winner
competition!

du is pleased to announce that, as a result of its Biggest
Winner weight loss competition, 225 members of its staff
are now collectively 510kg lighter — with Amr Mahmoud
coming in at number one with an incredible 20.30kg loss
in just 9 weeks! The Biggest Winner competition took place
for the first time between 20 October-12 December 2013
as part of du’s employees’ wellness program, an employee-
focused segment of the company’s nationwide Every Step
Counts campaign.

A total of 225 employees — 168 men and 57 women —
participated in the Biggest Winner competition, split into
45 teams of five competitors each. Their cumulative weight
loss of 510kg was a result of scheduled training in du’s
gyms, located in its Al Salam Tower headquarters and Dubai
Academic City offices, under the guidance of trainers from
Regime Fitness. The competition was split into individuals
and teams, with Amr Mahmoud taking top honours in the
latter category by losing 20.30kg. Waseem Dalloul came
second with a 13kg loss, followed by Mohammed Elshehri,
who lost 12.80kg.

du’s employees’ wellness program has several upcoming
events to promote the importance of health and wellbeing.
These include participation in the Dubai Standard Chartered
Marathon 2014 in January and a Vertical Run in February

Ooredoo’s “buzz” portal named as one
of "Ten Best Intranets in the World”

Ooredoo’s “buzz” portal — the global intranet that connects
employees in its operating companies in Asia, the Middle
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East and North Africa — has been named one of the world’s
top ten intranets in a new report by leading research firm,
Nielsen Norman Group.

The buzz portal was honoured alongside intranets of a
number of elite companies and organisations, including
the International Monetary Fund (IMF), Mayo Clinic and
National Geographic.

Ooredoo’s buzz provides an essential tool for teams
in different countries to share ideas, plan coordinated
campaigns and contact experts in Ooredoo offices around
the world. Since its launch in 2012, buzz has provided
Ooredoo employees with a meeting place to talk to their
international colleagues, as well as a key focal point for
online resources.

Mohanna Nasser Al Nuaimi, Group Chief Human Resources
Officer, Ooredoo, said: “We developed Ooredoo’'s buzz
portal because we know that technology has a huge role to
play in enriching people’s working lives, and we wanted to
ensure that Ooredoo employees have access to one of the
very best intranets wherever they are in the world.”

STC mobilizes professional taskforces
for installation and testing household
Wi-Fi signal coverage

STC provided solutions to increase Wi-Fi signal coverage
inside the houses of household broadband customers and
solve internal wiring problems in the customer premises. It
mobilized professional teams for installation and testing of
the service and installation of equipment at the customer
premises enabling all family members benefit from the Wi-
Fi coverage regardless of the household size.

Customers can obtain the service by calling 907 or 906
or visiting one of STC Customer Service Offices spread all
over the kingdom. STC provides post —sale service for the
customer’s modem.

VIVA launches Bahrain’s widest 4G LTE
Network

As the Kingdom's market-leading innovator with the fastest
and most reliable network, VIVA Bahrain has yet again
broken new ground with the launch of its much anticipated
4G LTE service. The company's state-of-the-art 4G
network boasts speeds of up to 100 Mbps with the widest
coverage across Bahrain, offering customers an exceptional
experience and enabling them to enjoy real-time video,
media streaming and downloading. Announcing the launch
of 4G LTE services, Ulaiyan Al Wetaid, VIVA CEO said, “The
launch of 4G LTE network is one of our biggest milestone
achievements, aimed at providing our customers with the
best broadband experience possible, and enabling them to
stay connected like never before — uploading, downloading
with superfast speeds.

Adding further, Mr. Wetaid said, “We were the first to
introduce a 42Mbps HSPA+ network making it the fastest
mobile broadband for home, business and mobile users
alike. We have taken our time to launch 4G LTE to ensure
that the quality of our network, the offer and above all, the

SAMENA TRENDS » Volume 05 » Issue 01 » Jan 2014 »

www.samenacouncil.org

11



12

customer experience, exceeds the exemplary performance
already offered by our 3G+ network.” VIVA customers can
take advantage of 4G LTE services for free from January 6th
until the end of February 2014 after which the service is
available as an add on for just BD 5.

du launches Let's Talk, a new
integrated live communication
platform for the people of the UAE

du understands that the fast-paced evolution of the
communications industry can be overwhelming for some;
after all, new developments and technologies are frequently
being introduced to make people’s lives more convenient.
To demystify the industry and help make sense of the
world of communications, du has launched “Let's Talk”,
a new direct integrated communication platform that
provides access to the company's senior management and
communication experts during live broadcast sessions. The
pioneering initiative is being inaugurated as part of du’'s
efforts to further empower the people of the UAE with
telecommunication knowledge.

Mobily offers free Ranan Application
in Apple Store and Google Play

Mobily is the first company in the Middle East to launch
its latest innovative application, namely “Mobily Ranan
Application” for free in Apple store and Google Play. Mobily
declared that this application is specialized in answering
ringtones and allow all customers tuning their special
ringtones heard by the caller instead of the normal ringtone.
The application allows the user the authority of full control
over all ringtones in a new and innovative way.

Through this application the user becomes able to subscribe
in Ranan service, and browse the latest and newest ringtones
from all categories such as prayers, Islamic songs, poems,
and funny ringtones as well as oriental or western ringtones.
The user can also identify the most popular ringtones carried
by the users of the service.

Mobily is working through “Ranan Service” to enrich the
lives of its customers by providing added-value services
enabling them to enjoy it and contribute as well to the
increase of their religious and scientific knowledge through
rich content added to this service.

Nawras invites customers to enjoy
PSG-Real Madrid match in Doha

Nawras, arranged for a 25 strong group of high value
customers to attend the PSG-Real Madrid match in
Doha where guests joined a sell-out crowd at the Khalifa
International Stadium.

As part of the Ooredoo Group, Nawras went in support of
Paris Saint-Germain who is sponsored by Ooredoo. Despite
not winning (1-0 Real Madrid) the match was a great
experience.

Nawras also organized a visit to Souq Wagqif, Doha’s
outdoor market renowned for selling traditional garments,
spices, handicrafts, and souvenirs. "Nawras always looks for
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innovative ways to reward customers for their loyalty and we
maintain a long-term belief in the power of sport to unite
communities and nurture talent while encouraging creativity
and boosting confidence,” said Greg Young, Nawras CEO. ”
Simon Baldwin, Director - Consumer Marketing, Consumer
Marketing said, “The match was a great way to feel part
of Ooredoo and spend time with our loyal customers.”
Ooredoo is strategic sponsor of Paris Saint-Germain and
major supporter of sport as a vehicle for social development
across the group's footprint in the Middle East, North Africa
and Southeast Asia.

STC launched the advanced 4G router
for free

STC continues offering its customers the advanced 4G router
for free within the QUICKnet package, which is available for
only SR 1,600 and valid for 14 months. This offer is in line
with STC's efforts to provide products and services that go
with various packages and meet diverse needs.

This offer enables new QUICKnet data SIM card customers
to get the advanced QUICKnet router with dual 4G network
frequency support (1800 and 2300) which is also compatible
with the 3G network. This offer is also part of previously
launched services and packages that have various features
and different subscription periods.

In line with STC's strategy to follow a customer-oriented
approach, the company continuously strives to meet the
needs of its customers. Thus, it always aims to develop
services that fulfill its customers’ wishes by offering them a
wide range of services to choose from. And thanks to STC's
vast infrastructure and wide coverage, the company recently
launched 4G LTE for the first time in the Middle East and
North Africa - introducing its customers to a whole new
world of communication.

du announces unique Try and Buy
offer for the first time: Simply put,
there has never been a better time for
UAE businesses to opt for du’s mobile
plans

As simple as it may sound, the best things in life need not
come at a steep price. Take du's Try and Buy offer - while
purchasing either the Business Advantage 100 Plan or The
Business 150 Plan, business customers now stand to benefit
from 30 days trial with zero activation fees and no monthly
charges. Undoubtedly this is a mobile plan that's a must-
have for UAE businesses.

Announcing the launch, Fahad Al Hassawi, Chief Commercial
Officer, du, said: “We have always stood out in the market for
designing path-breaking plans which really meet the needs
and aspirations of our customers. Simple to understand
and straightforward whichever way you look at it, our Try
and Buy offer is unique, unbeatable and empowering. Now,
small or large businesses in the UAE can try out our powerful
business plans without paying for the standard associated
costs such as activation fees and monthly charges. With this
win-win offer, we are confident that customers will never
have to look elsewhere for other business plans.”
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Our customers have the full freedom to change their
mind, so we have ensued there are no foreclosure (early
termination) fees on termination before 30 days.

Etisalat leads in widest 3G and 4G
networks in UAE

Etisalat, the leading telecom operator in UAE today
announced the widest coverage of its network comprising
of 3G and 4G technologies in the country. The operator
upgraded its telecom network in 2013 to provide the best
indoor coverage in the country by increasing the number of
indoor base stations to 6000. Saeed Al Zarouni, Senior Vice
President Business Planning and Technology Evolution said:
“Etisalat always strives to provide the highest level of service
enabling customers to utilize all services over the network.
Recent studies conducted by Etisalat indicate that more
than 65 per cent of mobile calls are made within buildings
and premises. "Therefore we have continuously enhanced
indoor coverage despite the fact that we already lead in
providing best indoor coverage with high quality service
and download speeds, according to the recent report from
the TRA. Etisalat is working to increase the number of base
stations over 7500 by the end of the year with an aim to
provide best telecom services in the country.”

Additionally, it successfully upgraded its 3G network with
speeds touching 84Mbps from the previous 42Mbps
providing the best quality voice and data transmission in
UAE. The current 3G network covers 99.8 per cent of the
country with more than 6000 base stations.

PTCL holds workshop to nurture the
youth

Pakistan Telecommunications Company Limited (PTCL)
has held an innovative program for children of PTCL
employees, aimed towards nurturing the children to be
more responsible, creative and tolerant of differences.

The objective of the day long program was to increase the
ability of the children to think for themselves, take initiatives,
get along with others and solve problems by recognizing the
potentials that they are gifted with. Syed Mazhar Hussain,
PTCL Chief Human Resource Officer (CHRO) while speaking
at the occasion said that, “We at PTCL believe that not only
the employees but their families are also an integral part
of the PTCL family. The workshop was designed to enable
children to learn essential life skills and characteristics to
drive their lives and thrive in a more effective manner”.

The children were awarded certificates and souvenirs
by Syed Mazhar Hussain CHRO, and also enjoyed the
highly interactive program arranged by the PTCL training
department for their learning.

STC connects more than 830 thousand
locations with FTTH network

STC has expanded FTTH network to be able to connect more
than 830 thousand locations with the FTTH network which is
more than 18000 kilometer long across the kingdom within
its continuous efforts to execute the strategic extension
phase of its network to link all sectors and facilities including
households and residential buildings via the most recent
telecom technologies that meets customer needs.

STC has provided the fiber optic service at high speeds of
200 MB/s to take customers to a new era in all broadband
applications. The demand on high speed Jood services
has shown lately a tremendous increase greatly compared
to the last years especially after the spread of interactive
applications and e-games and social media channels and
other high tech projects that require high reliability digital
structure. In this respect, STC in moving towards launching
a new broadband era by deploying a the biggest fiber
optic networks in the region on which Jood service largely
depends in order to strengthen the shift of the telecom
sector towards fiber optic supported broadband services.

PTCL inks agreement to build one of
the largest Submarine Cable System

Pakistan Telecommunication Company Limited (PTCL), the
largest ICT service provider in Pakistan, is investing in one
of the largest international submarine cable consortium
system, in collaboration with the leading telecom operators
of the world.

The undersea cable system encompasses a multimillion
dollar investment and will enable Pakistan to meet its future
information communications needs. Sayyed Muhammad
Imran Ali, PTCL Executive Vice President (EVP) International
Business Relations and Essa Khalifa Alsuwaidi, PTCL Executive
Vice President (EVP) International Investments & Capacity
Sales represented PTCL at the signing ceremony.

The new cable system, Asia Africa Europe (AAE-1), will be
adding terabits of bandwidth to PTCL's international capacity,
besides building redundancy to its existing international
infrastructure on eastern and western side of the Arabian
Sea.

Spanning approximately 25,000 KMs, the AAE-1 submarine
cable will be one of the first cable systems connecting
Hong Kong, Singapore, Middle East, Africa and Europe, and
provide an alternative low latency route between Pakistan
and rest of the world.

Huawei and Arsenal announce global
partnership

Huawei, the leading global information and communications
technology (ICT) solutions provider, and Arsenal Football
Club announced a new partnership, which will see the
telecommunications  specialist become the Official
Smartphone Partner of the north London club on a global
basis.

Huawei and Arsenal announced the global deal, which lasts
until the end of season 2015/16 at the Arsenal Training
Centre in Colney, Hertfordshire, with members of the first
team including, Aaron Ramsey, Lukas Podolski and Mesut
Ozil along with manager Arséne Wenger. The partnership
will be officially unveiled to supporters at the Emirates
Stadium in London before the Premier League clash with
Fulham Football Club on Saturday, January 18, 2014. The
deal brings together two high performing organizations
with a global presence; Huawei, a global technology and
communications market leader, and Arsenal FC, one of the
world's biggest football clubs. The partnership will see global
collaboration between the two brands, with Arsenal FC's
officials and players taking part in Huawei's communication
and promotional activities both in the UK and overseas.
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REGIONAL NEWS

Sri Lanka Telecom boosts broadband

data volumes

Sri Lanka Telecom (SLT) has increased broadband data
volumes for a range of its broadband packages without
increasing prices. The Web Starter package has been
doubled to 10 GB, the Web Pal package has been boosted
with 5 GB to 13 GB, while the Web Family package now has
35 GB, up from 25 GB earlier. The Web Surfer package has
been boosted with 15 GB to a total of 50 GB, Web Pro was
increased by 25 GB to 85 GB, and the Web Master package
now offers 155 GB instead of 120 GB. The Web Champ
package now offers 230 GB, up from 185 GB, and Web Life
has 75 GB extra at 375 GB.

Pakistan: Telecom contribution to
national kitty reaches Rs124 billion

The growing cellular subscribers, increased traffic and
higher taxes have encouraged telecom sector contribution
to national exchequer, touching Rs124 billion mark during
fiscal year 2012-13. Though the year 2012-13 saw lesser
contribution from telecom sector as compared to Rs133.41
billion deposited in 2011-12, the sector can be termed as
one of the highest contributors, putting Rs119 billion per
year in the national kitty on average for the last five years.
A latest data of Pakistan Telecommunication Authority (PTA)
revealed that General Sales Tax (GST) forms the major part
of the contribution with Rs57.78 billion collected by Federal
Bureau of Revenue (FBR) from telecom sector.

Regional Updates

Jordanians sent 2.1 million SMSs to

inquire about gov't services in 2013’
Although the number of SMSs Jordanians sent in 2013 to
inquire about public services via the e-government program
almost doubled, several citizens called for more efforts to
promote the services. “I didn't know we could send text
messages to inquire about government services. I guess
I could use the services to check the weather forecast or
if I have any traffic tickets,” Ehab Naieem, a 30-year old
employee at a wholesale store in Amman, told The Jordan
Times. Ibrahim Adel, who works at an accessories store, also
said he was unaware of the services, but does not need
to use them. "If I want to know about weather, I check the
Internet on my mobile, and I don't have a car, so I don't
have to worry about traffic tickets,” the 24-year-old said.
“Sometimes I receive SMSs informing me that I can check
the weather or taxes by sending a message to certain
numbers, but I delete them immediately.” Hussam Ahmad,
a 34-year-old teacher, said he regularly uses the services to
check his traffic tickets, but complained that he sometimes
does not receive a response to his inquiries.

Venture capitalists’ heaven: The
Middle East digital sector

Venture capital investors in the Middle East North Africa
(MENA) region have their eyes set on the digital sector
with almost half of all such investments going to this
sector, a report said. Most ventures happened in Tunisia,
Morocco and Lebanon, who currently lead the region in
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terms of quantity of VC investments. Numerous promising
initiatives are being launched in the region to back the
steadfast growth of early-stage tech and e-commerce
ventures, said the report released by ArabNet. One notable
example is Berytech, which announced that US$30 million
will be invested in startups and SMEs starting 2014 with a
focus on the creative industries and value-added sectors.
Another example is Aramex’s founder and vice chairman,
Fadi Ghandour, who is raising a US$75 million to US$100
million fund to push forward the growth of early-stage tech
and e-commerce ventures within the MENA. This fund will
provide tech firms with US$1 million - US$3 million funds
for each venture.

Finance Ministry approves formation
of new telecoms department

Bangladesh is proceeding with the previously announced
plan to form a separate Department of Telecommunication
(DoT) to operate under the Ministry of Posts and
Telecommunications (MoPT), which according to officials
quoted by the Financial Express, will serve to ‘eliminate
confusion’ regarding the status of the telecommunication
cadre personnel in the bureaucracy [who have been]
working with the Bangladesh Telecommunications Company
Ltd (BTCL) since [the incumbent telco's establishment in
its current form in] 2008". The newspaper reports that the
Finance Ministry has approved the appointment of 11,000
job posts at the new DoT including 255 permanent posts.
Some of the current BTCL workforce will join the DoT,
according to a MoPT official. The plan to launch the new
department must now be approved by the Prime Minister.

UAE: Complete e-services by Ministry
of Interior by year-end

The ministry’'s Smartphone platform provides an integrated
comprehensive link to the ministry’s website through the
Unified Login mechanism (username and password) to obtain
services from any channel of electronic communication, said
Major General Dr. Ahmad Nasser Al Raisi, Director General
of Central Operations at Abu Dhabi Police. Users can
register once using the Single Sign-On property directly on
the website or through smart phones, and gain access to all
ministry’s services. Al Raisi underscored the importance of
this e-transformation commensurate with the developments
taking place in the Information Technology (IT) industry, so
as to enable easy access of community members to these
services wherever they are. He said a Smart Application
Center was established at the Ministry of Interior to handle
all electronic procedures pertaining to these services, and
respond to customers’ inquiries. This center is operated by a
highly qualified team of Emirati citizens.

Media Network to use Vodafone's SMS
Connect

Vodafone Qatar and Media Network have extended their
partnership to include SMS Connect which will enable
businesses in Qatar to communicate with their customers
using text messages. Media Network have been using
Vodafone's mobility services for one year and in May 2013
began using Vodafone's Machine to Machine (M2M) solution
to track the location of all of their company vehicles. These
innovations have helped Media Network to increase their
operational efficiency and improve performance right across

their company. "We are proud that Media Network relies
on Vodafone for their telecommunications needs - mobile
network, M2M and now SMS connect. We are committed
to ensuring that Vodafone's growing range of business
services coupled with our local and global expertise serves
the needs of businesses in Qatar,” said Mohamed al-Yami,
director of external affairs, Vodafone Qatar. “Innovation
lies at the heart of both Vodafone and Media Network so
partnering with Vodafone was a natural fit for us,” said Nael
Jammoul, CEO of Media Network. Abdullah Johar, owner of
Media Network, was also present on the occasion.

Kenya: CCK to meet with telecom
operators over quality of services

The Communications Commission of Kenya met the four
operators to discuss various issues including the recently
released Quality of Service report that saw all MNOs fail to
comply. In the past year, various compliance percentages
were enhanced by CCK in consideration of expected
increased investment and improvement in services by the
operators. Five of the eight parameters were enhanced
including completed calls from 90 - 95 per cent; call block
rate from 10 to 5 per cent; call set up success rate from
90 to 95 per cent as well as handover success rate (from
80 to 85 per cent) and speech quality among others. The
meeting will be attended by ICT Cabinet Secretary, Dr Fred
Matian'gi as well as CCK Director General, Francis Wangusi.
Stakeholders will expect the government to give a way
forward on the penalties to be imposed on the operators
with the new penalties expected to come into force next year
following the passing of the amended Kenya Information
and Communications Act. Under the new Act, telcos will
pay 0.2 per cent of gross annual turnover from the current
Kshs 500,000 for non performing networks. The meeting is
also expected to discuss other long-standing issues like the
mobile calling rates and SIM card registration. Airtel Kenya
lauds CCK on quality scorecard.

White spaces pilot launched in Namibia
Namibia's MyDigitalBridge Foundation, in partnership with
the Millennium Challenge Account Namibia, and with the
support of Microsoft and the Communications Regulatory
Authority of Namibia, has launched a pilot project
called Citizen Connect, designed to bring broadband
access to the people of Namibia. The pilot uses white
spaces technology to deliver high-speed and affordable
internet access through unused television frequency,
providing critical access to technology in remote and
disadvantaged areas. MyDigitalBridge is a Namibian not-
for-profit organization whose mission is to enrich the lives
of marginalized communities through equitable access to
technology. The Millennium Challenge Account Namibia
(MCA-N) is a development program funded by the United
States government to help reduce poverty through
economic growth. This collaboration was created between
MyDigitalBridge, MCA-N, and the Microsoft 4Afrika
Initiative, was launched today to help improve Africa’s
global competitiveness.
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Regulatory & Policy Updates

REGULATORY & POLICY NEWS

Egypt regulator gives go-ahead for

unified licenses

Operators in Egypt moved one step closer to offering fixed
and mobile services after the National Telecommunications
Regulatory Authority (NTRA) agreed to issue the country’s
first unified licenses.

In a statement, NTRA said unified licenses were an “optimal
regulatory solution” and would “pave the way for the
attainment of the growth and the balance required for the
telecom market in Egypt”. NTRA will now refer the details
of its decision to the cabinet's economic committee, which,
in turn, will forward it on to the cabinet for ratification and
final approval. No timetable has been given for the license
awards and who will receive them. The award of a unified
license will allow Telecom Egypt, the country’s largest fixed-
line operator, to offer its own branded mobile services for
the first time.

In light of the new licenses, there has been speculation
about the ownership of Vodafone Egypt, the country’s
largest mobile operator in which Telecom Egypt holds a 45
per cent stake.

Pakistan: Reopening of YouTube
possible after auction of 3G spectrum

The re-opening of social website “YouTube” is not possible
before the auction of spectrum for next generation mobile
services in Pakistan, which is expected in the first week of
March 2014, it is learnt.

Minister of State for Information Technology, Anusha
Rahman under the supervision of Chairman Pakistan
Telecommunication Authority (PTA) Dr. Syed Ismail Shah
formed a three-member committee comprising member
legal and member IT of the ministry to Analyze, how
Youtube is being operated in other Muslim countries.
Further the committee would help in legislation over the
issue to control blasphemous contents on internet including
Youtube, to be made applicable through an ordinance.
Senior officials revealed that the management of Google/
Youtube has shown willingness to localize Youtube in
Pakistan provided the third party indemnity may be given
to such web platforms. In this regard, the PTA is in process of
finalizing such provisions, which then the MoIT will process
as enact in the shape of an ordinance, however blocking
of immoral material on internet is impossible including
Youtube.

New ictQATAR guidelines for telecom

operators

The telecom regulatory authority (ictQATAR) under the
Ministry of Information and Communications Technology
has issued a set of new guidelines for the telecom
service providers in the country on advertising, sales
and information transparency in its Telecommunications
Consumer Protection Policy that was released yesterday.
The guidelines include requirements that a service provider
shall not make misleading representations in advertising
or promotions and ensure that customers are not misled
about who is actually providing the telecommunications
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products and services. It also says that the operators must
ensure content about its products and services is truthful,
accurate and not misleading or confusing to a reasonable
customer. As per the new policy, the operators are liable
for breaches of the license by a third party provider and
adhere to the general principles of behaviour with respect
to advertising and promotional activity. It specifies that the
service provider shall be honest and truthful, clearly disclose
all necessary information to the customer before, during,
and after the point of sale and not take advantage of a
customer’s lack of experience or knowledge.

TRA completes 2013 mobile networks

benchmarking survey in UAE

The Telecommunications Regulatory Authority (TRA)
announced the completion of the 2013 ‘Mobile Networks
Benchmarking Survey' for services provided by UAE
operators. The survey was conducted in line with the
TRA's commitment to the provision of quality services and
ensuring operators’ adhere to the terms and conditions of
their licenses.

The annual survey measures the level of services offered by
mobile networks as a means to ensure that each operator
meets strict performance requirements. The benchmarking
program was carried out through driving tests for more
than 13,000 kilometers across the UAE. The program also
included extensive voice and data testing as well as indoor
venue testing.

Commenting on the completion of the survey, H.E.
Mohamed Nasser Al Ghanim said: “The survey is carried
out by a highly skilled workforce in order to reach results
that truly reflect the status of mobile networks and services
provided. We take these surveys seriously because they are
the main elements that guarantee improving the quality
of services in the UAE, helping us to achieve one of our
strategic goals reflected in reaching a leading status in this
sector regionally and globally.”

PTA allows all CMOs to use 3G
spectrum on test basis

Pakistan Telecommunication Authority (PTA) has so far
decided to grant permission to all Cellular Mobile Operators
(CMO:s) to use 3G spectrums on test basis and also wrote a
letter to Frequency Allocation Board in this regard.

Sources aware of the development told the media that
the regulatory authority (PTA) in its letter to Frequency
Allocation Board has recommended granting permission
for use of 3G-spectrum frequency on conditional basis to
all CMOs prior to the much-delayed spectrum auction for
next generation. And, if the board awards frequency on
conditional basis to the mobile operators then all CMOs
would be able to use the 3G spectrum for technical test for
one month.

“The Frequency Allocation Board will provide 3G frequency
for one month test service to the mobile operators and they
will test their equipments, and towers on new technology,
“a senior official at Ministry of Telecommunication said on
the condition of not to be named, adding, "however, mobile
phone operators will not use the 3G spectrum service for
commercial purposes.”

Regulatory & Policy Updates

UAE: Portability of landline numbers

soon according to TRA

The Telecommunication Regulatory Authority (TRA) is
contemplating to expand the competition it unleashed with
the Mobile Number Portability (MNP) last month, to the
landline segment. The authority launched the MNP in the
last week of December, drawing interest from more than
5,000 subscribers of both the telecom operators to switch
over, TRA Director-General Mohammed Nasser Al Ghanim
said on Wednesday.

On expanding the portability to the landline segment, Al
Ghanim said: “We have finished with mobile, hopefully we
will get to the fixed line segment in 2014, and finish it as
it is a long-standing project.” The authority has completed
the technical feasibility of the fixed line or the opening up
of the fixed line. "So what's left is finalizing the prices,” the
director-general said.

Ofcom approves satellite broadband
use for ships, trains and planes

Passengers on boats, planes and trains could soon be
accessing broadband speeds of 10Mbps after Ofcom
approved the use of satellite broadband antennas on
vehicles, after putting forward plans last August.

The decision will mean that rather than having to rely on
mobile networks for smartphones, or dongles on laptops
— which often provide patchy, low-speed experiences,
especially in remote regions — passengers could have
speeds that are 10 times faster and far more consistent.
To encourage the use of such services Ofcom is making
4,128MHz of high-frequency spectrum available for this
use. Ofcom hopes applications for the first ship-mounted
satellite broadband services can be submitted by February
and aircraft soon after, with services going live by the end
of the year.

Philip Marnick, group director of spectrum at Ofcom, said
the decision to allow satellite broadband use in this way
would help more people remain online anywhere in the UK.
“We want travelers to benefit from superfast broadband
on the move at the kind of speeds they expect from their
connection at home,” he said. Ofcom said it had given the
go-ahead to the use of satellites for broadband after it
recognized that advances in satellite antennas for vehicles
have made it possible to maintain a much more accurate
signal than before.

TRA establishes first Federal Electronic

Network

The Telecommunications Regulatory Authority (TRA)
has divulged information about the progress made in
establishing the first ever Electronic Federal Network
(FedNET) in the United Arab Emirates.

FedNE